INSTITUTIONAL MEMBERSHIP
APPLICATION FORM

Please send completed form to:

C M ICOM Australia
PO Box 266
CIVIC SQUARE ACT 2608 20 1 2

INTERNATIONAL COUNCIL OF MUSEUMS e-mail: info@icom_org_au

ICOM AUSTRALIA or

Don McMichael (Membership Secretary)
ABN 47 613 685 234 e-mail: dfmcm@homemail.com.au

Institution name:

CEO’s name: CEOQ'’s title:

Contact’s name: Contact’s title:

Date of establishment of institution:

Institution’s postal address:

Suburb: State: Post code:
Contact person tel: Contact person fax:

(please include area code) (please include area code)

Contact person mobile: Contact person e-mail:

Institution’s web address:

Has your institution applied previously for membership of ICOM? Yes O No

Category 1. (budget < $50k) (voting) AuDS 420 [
Category 2. (budget $50k-$160Kk) (voting) AUD $525 [
Membership Category 3. (budget $160k-$1.6m) (voting) AUD $ 750 [
category:  (Category 4. (budget $1.6m-$8m) (voting) AUD $1100 [
Category 5. (budget $8m-$16m) (voting)  AUD $1300 [1

Category 6. (budget > $16m) (voting) AUD $1600 [

Do not enclose any payment at this stage. Your application will be assessed and

Please note: you will be contacted about the next steps.

Language for

correspondence:  (Mark one only) English [ French [
;ﬂﬂﬁﬁ%ﬁoﬁf (Mark one only) English u French [J Spanish u
Preferred method of receiving ICOM Australia .
correspondence: E-mail [ Post [
Do you wish to receive e-bulletins? ves ] No [
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Please mark the descriptions below that apply to your institution:

Type of institution

OBotanical garden
QConservation institute
QCultural centre
UExhibition gallery
QLibrary / archives

UMuseum

ONatural park / animal reserve
OResearch / training institute
QZoological garden / aquarium
O OTHER (please specify)

Ownership status

U Association Q Private

d Country Q  Provincial

0 Foundation / society O Regional

O  Municipal O University

O National O  OTHER (describe)

Type of collection

U Agriculture / rural Heritage Q  Maritime

O Applied arts O  Medicine

0 Archaeology Q  Military history

U Architecture O Modern & contemporary art

0 Children's museum Q  Money & banking

a Costume O  Musical instruments

U Decorative arts O  Natural history

U Eco museum Q Openair

U Education O Performing arts

U4 Ethnology / ethnography O  Photography

0 Fine arts O Regional/local

U Historic house O Science & technology

O History Q  Sculpture

O Industrial heritage Q Sports

U Literature O Transport & communications
O OTHER (describe)

Membership period

Membership is annual from 1 January - 31 December. New membership applications received after 30 September are

effective from 1 January of the following year.

Invoicing

New members will be invoiced for their membership subscription after they have been approved as qualified for ICOM
membership by the National Committee. Please do not send payment until advised of admission and you are invoiced.

Privacy

ICOM Australia sets out in its Privacy Statement how it collects, uses and discloses members' personal information.
This statement is framed by the Privacy Act 1988 (Cth) and as amended. The Privacy Statement can be found at:
www.icom.org.au/policiesprivacy.php

Information you provide on this form will be transmitted to third parties: ICOM headquarters and ICOM’s International
Committees. You have the right to access and to modify your information. The French law on Informatics & Civil
Liberties (Jan. 6, 1978, rev.) provides for the equivalent right.

Authorisations

| authorise ICOM including ICOM Australia to publish my information
on their websites (access to this information is restricted to ICOM

Australia officers, ICOM Paris officers, ICOM committees, ICOM Yes [ No [
affiliated organisations & member services providers)

| authorise ICOM including ICOM Australia to transmit my

information to non-ICOM third parties (such as conference organisers, ves [ No [

Museums Australia, printers, mail distributors etc)

Declaration

I, , hereby declare that my institution formally accepts and
respects the ICOM Code of Ethics for Museums (http://icom.museum/ethics.html). It is not engaged in
dealing (i.e. buying and selling for profit) cultural goods including works of art or natural and scientific
specimens.

Date: Signature:
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